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To the Student

e are very pleased that the first six editions of Exito comercial (1991, 1996, 2001,

2006, 2011, and 2015) have met an instructional need in Spanish for specific
purposes and business language studies at over 485 colleges and universities as
well as over 45 companies, banks, agencies, and other language/culture training
institutes and schools in nine countries, including the United States, Canada, Spain,
Mexico, and Brazil. We are excited about the prospects for the continued—and we
hope improved—educational contribution of this seventh edition, which builds on
the fundamental design and strengths of the previous editions.

Exito comercial is designed to give students with advanced-intermediate and
advanced levels of proficiency in Spanish a solid foundation in business vocabulary,
basic business and cultural concepts, and situational practice that will help prepare
them for success in today’s Spanish-speaking business world.
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seventh edition is accompanied by online video and audio components.
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To the Student

The business topics reflect the typical curriculum of an American business
school. Because of the developmental nature of the text, students with a background
in business or international studies will find that the descriptive readings reinforce
their knowledge of business theory and principles. Both native speakers of Spanish
and English without prior knowledge of business will find the readings informative
and useful.

Previous editions of Exito comercial have proven useful for students in the
following disciplines:

« Spanish and Latin American Studies majors

« Business and International Business majors planning to interact with a
rapidly growing and influential number of Hispanic co-workers, clients, and
consumers, both abroad and within the United States

« International Studies or Government majors

« Undergraduate liberal arts majors wishing to expand their awareness of
the Spanish language and Hispanic cultures or seeking positions with the
growing number of companies and agencies needing to conduct business in
Spanish

» Majors in science, engineering, technology, and communications fields,
including translation studies and interpreting, who plan to enter the
expanding international business world

Exito comercial has also proven suitable for students pursuing graduate work in
Spanish, and has been used as a training manual to help prepare them to design and
teach a course in business Spanish.
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Whether your goal is to become a global leader, manager, translator,
interpreter, or teacher, or to use your Spanish for business, work or other pursuits,
Exito comercial seeks to foster and enhance the communicative skills, creativity,
leadership with integrity, and cooperation essential to you as a lifelong learner of
language and culture. Lead on!
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