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Influencing an adolescent's opinion on how he/she should relate with friends, parents, and handle crises are the messages of the mass media. In particular, a study of print media revealed that "magazines such as Seventeen, Sports Illustrated, Teen, Time, Ebony, Young Miss, Jet, Newsweek, and Vogue accounted for more than half of all reported reading" of adolescents (Strasburger, 1995, p. 46). Perhaps these offer a sense of unity for teens as many of the articles offer advice, print readers' opinions and facilitate communication and expression of ingroup sentiments (Sebald, 1977).

Hans Sebald, in his book Adolescence: A Social Psychological Analysis (1977), argued that the media has little negative impact on adolescents. He suggests that the only adolescents to be negatively affected and persuaded by the media are limited to two specific groups: (1) those who "display overt hostility toward people he encounters in his daily life" and (2) those who show "weak and unreliable emotional attachments to love objects, marked preference for secluded activities and few affiliations to formal or informal groups within the community" (Sebald, 1977, p. 183).

However, other researchers have expressed concern for the images that the media portrays and the influences they have upon normal, healthy teens. Mann (1994) discussed the problem of having anorexic models in fashion magazines and on television. In particular, those women who are seen as being the ideal physical shape often are far below the normal weight recommendations. Measurements of Playboy magazine centerfolds and Miss America contestants were compared between 1979 and 1988. While Playboy magazine models remained at the same weight, the Miss America contestants decreased over the decade. Mann stresses the importance of discussing unhealthy societal norms with teenage girls. She finds that the media portrays women as having value only as sexual objects and open discussions will help combat the "idea that girls are valued for looks and not for other things" (Mann, 1994, p. 187).

In a separate study of 3000 boys and girls, Orenstein (1994) found that adolescence is marked by a girl's loss of confidence in herself and her abilities. After spending a year with teenagers she concluded that the media and educational system are shortchanging girls by not encouraging self-worth.

Other research also supports the idea that the media sends powerful messages to teenagers (Brake, 1980; Strasburger, 1995). Girls receive distinct signals about what is considered "feminine" and "appropriate." According to Brake (1980), teenage magazine articles focus on romantic attachment, dependency on men, and physical beauty. Strasburger (1995) noted that while the articles of the 1950s and 1960s focused on "naive and innocent romantic love," today's teen magazines speak directly and frankly about adult issues. When discussing sex, for instance, magazines have shifted from discussion of sexual morality to a concern for sexual quality.

The Feminist Content of Magazines

As researchers collect data on trends in teenage publications, they are utilizing a method common to many academics known as content analysis. When considering the media, for instance, content analyses have included the portrayal of women in college newspapers (Byers, 1994), science programs (Steinke, 1995), magazine advertising in the 1940s (Lewis, 1995), and in daytime serials (Finz, 1975). Women have been a popular topic, and reviewing content over a period of time allows a researcher to detect any constant or changing attitudes about women's roles and interests.

In particular, women's publications have been examined to discover the messages that are being conveyed. In an analysis of women's magazine fiction articles, Helen Franzwa reviewed the themes of 122 stories appearing in Ladies' Home Journal, McCall's, and Good Housekeeping. In this she found that two major lessons were being taught: "1) marriage is inevitable for every normal female and, for those who want to bring about the inevitable more quickly, 2) to catch a man you must be less competent than he, passive, and virtuous" (Franzwa, 1975, p. 43). Specifically, the only pursuit a woman was interested in was finding a husband. In some articles women were portrayed as being talented and successful in their careers yet their lives were tragically unfulfilling due to the fact that no man was present. In no stories did she see examples of healthy, well-adjusted women - only those who were waiting for husbands and children to bring meaning to their lives (Franzwa, 1975).

Other research also indicates that magazines have exhibited little or no changes throughout the last few decades. In a study of interpersonal relations in magazines between 1951 and 1973, men and women were expected to hold traditional roles, with the man being the breadwinner and the woman being the subordinate homemaker (Kidd, 1975). Another article reviewing McCall's, Good Housekeeping, and Ladies's Home Journal (the three leading women's magazines) revealed that the "happy housewife" image was even more prevalent in 1967 during the peak of the women's movement than it was during 1957 (Bailey, 1969). Still further research supported these findings by stating that the portrayals of women in nonfiction articles of Mademoiselle and Redbook exhibited few changes in their views of women's roles and interests (Newkirk, 1977).

In a review of Ladies' Home Journal advertising and fiction sections, Roberts (1980) compared issues form the early 1960s (before the strong feminist wave of the early 1970s) to issues from the late 1970s (after the feminist wave). Results indicated that fiction remained the same between the two periods, while advertising showed a change with "more non domestic, active, nontraditional portrayals of women in the second period than in the first" (Roberts, 1980, p. 1).

In a similar content analysis, Silver (1976) compared issues of McCall's magazine from 1964 and 1974. She found that there were decreases in articles that "appealed to parenthood or to homemaking, encouraged the embellishment of the home, and appealed to fashion or promoted a youthful appearance as a goal. There were significant increases in items that showed parents sharing responsibility for their children, addressed emotional problems and maladjustments, promoted leisure, and appealed to interests outside the home.

With these women's magazines showing some changes due to the feminist movement of the early 1970s, and with the documented influence that the print media has on adolescents, it is interesting to examine what messages teenage magazines are presenting to girls. A review of the literature in this area revealed that there are only a handful of articles on the content of teen magazines. According to McRobbie's (1982) content analysis of a British teen magazine called Jackie, a teenage girl's only concerns are romance problems, fashion, beauty, and pop stars.

Peirce (1993), in her analysis of fiction articles in both 'Teen and Seventeen magazines, found that these adolescent publications did not depict girls as liberated. In fact, she found that women were portrayed as dependent and the characters' occupations were segregated by gender. This, she felt, could potentially be very harmful. As she stated "teenage girls are not secure in their social realities because they are still learning about and being socialized in the ways of the world" (Peirce, 1993, p. 9). Although the typical high school student may have already absorbed messages about the stereotypes of women, counterstereotypes could be beneficial for girls of this age. Peirce explained "teen magazines have a unique opportunity to a shape the world of the teenage girl. There isn't an overabundance of magazines targeted to that age group so the magazines that do exist are read by hundreds of thousands of girls. Changing their fiction to include more nontraditional messages ... would show readers that there are options, that women are not confined to a few limited roles" (Peirce, 1993, p. 10).

While the lessons that are being taught to girls should be the focus of adolescent magazines, in reality it is often the competition of other teen publications that influences its content. In particular, as "Sassy", a new, hip, straightforward magazine appeared on the market in 1988, Seventeen, 'Teen, and YM copied parts of its format. Sassy's aim was to be more contemporary in its fashion approach and also more direct about issues such as sex. It is interesting to note that even though Sassy was begun as a response to the traditional ideas of what it means to be a girl as presented in 'Teen and Seventeen, Seventeen remains the most circulated of all adolescent publications (Ceffalio, 1994).

