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C H A P T E R  I 0  

I-I 

Evaluating Learner Outcomes 1x1 
Business Spanish: An Inventory 

of Testing Exercise Trnologies 
Michael Scott Doyle 

University of North C:~rolinn n t  Charlotte 

A crucial consideration in the academic discipline of Business Spanish is 
the issue of evaluating the learner outcomes that constitute the raisort 
d '  &re of our  teaching. At the end of a course o r  program of study (final 
or  exit examinations), and a t  different i ~ ~ t e r v a l s  during the instruction pro- 
vided (quizzes and hourly and midterm examinations), student progress o r  
mastery must be assessed by the instructor in order to  measure what has 
been learned, how well i t  has been learned, and  what the student is able 
to d o  with it. Ideally, the testing for learner outcomes evaluates both 
achievement (the learning o r  mastery o f  the actual course o r  syllabus con- 
tent that  has been taught-e.g., management, marketing, finance, 
import/export) and projiciency (the ability to  pertorm linguistically, cul- 
turally, and cross-culturally with the content-concepts, vocabulary, and 
discourse-that has been ~ c q u i r e d ) .  Woven together, achievement and pro- 
ficiency testing retlect the communicative, on-the-job language skills rhat 
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<:hair o i  rhc I>cp~r r rnenr  ot Forcign L.ar1gti.igcr ~t  rhr Onivrrsir) o t  Nor th  (:aroliri~t 3 r  

(,harl(,rre. H I S  ipec~;ilrirrs irlcludc $p;lnibh tor K ~ ~ s i n r . ; ~  and  Inrcrn;lr~on:~l Tr, iJc,  
Tr.insl;lrron St~rdies (I,inguiige, J ~ ~ i r ) ~ ~ r s e ,  .irlJ iu l ru r r  st~ii i ies) ,  ~ 1 1 d  ' T ~ ~ r n t r c r h - ( ~ : ~ ~ l i r u r v  
Spanibh 1-ireraturr. flc. is iO-,l trrhor o t  t !u i to  i o ~ t r e r c . ~ d l :  Prtic.tic.,rs ,rdtnir1rstrdt i l .~3 y 
~-orrIc,rtos ~ . 1 4 l t r i r ~ / ~ , s  ( . ? I I c ~ .  cd.  1 yy7) ~ 1 1 d  I . ~ I T C ~  Tc'di/?lllg td ( rr t ' l~ l t  l . r ~ t l , $ ' / i r i ~ ~ ( ' j  f i ) r  1<1~511/c,55 

/'rrrposc,j: t . sp lor i r t io t l s  1r7 C ' ~ ~ r r ~ , t l t ,  l )r i i i!c .r~.  ~ t i ' f  . - \s~t,~att7c>1zt.  thc prc) ic .cdrr~~r  o f  thr. 1 99 % 
N C ~ c ~ o ~ ~ 3 1  F ~ ~ C I E I I  I.nnc~r,tcc (:oi~tert.nic. snonborccl l ~ v  rhc Cenrcr t o r  I r l r t*rn . l r~on: l l  I<r,411rs, 



will be required in order to  conduct business in Spanish successfully in the 
real world. 

What  are some of the learning results that  experienced instructors1 
examiners seek a t  the end of a course in Business Spanish? What  d o  they 
expect their students to  know about business and be able t o  d o  linguisti- 
cally with this specialized content in Spanish? What  does the testing-the 
assessment of learner outcomes-look like today? In order t o  begin pro- 
viding answers to  these questions, the following serves as an  inventory of 
achievement and proficiency testing exercise typologies used by experienced 
instructors in selected institutions across the United States. This inventory 
is a substantially revised and expanded version of Achievement ~ n d  Hybrid 
Testing in U.S.  Programs in Business Spanish: An inventory of Exercise 
Typologies, a working paper sponsored and published by the Center for 
International Business Education and Research (CIBER), San Diego State 
University, 1995.' The testing exercises, drawn from actual examinations, 
have been provided by several leaders in the field.> 

The  examinations reviewed cover the following fundamental areas o f  
student learning of the Business Spanish subject matter, the content empha- 
sis of which varies from course t o  course and from program to  program. 
For example, of all the examiners, those a t  Thunderbird place the great- 
est emphasis on  learners being able t o  use correctly various types of busi- 
ness documents: 1 )  business vocabulary in Spanish; 2)  the learned 
awareness of cultural and cross-cultural considerations that  relate t o  busi- 
ness practice in Spanish-speaking countries, including the United States 
(geographic literacy forms part of this category); 3 )  business content (basic 
andlor specialized principles and practices) in Spanish; and 4)  correspon- 
dence and business forms and documents, which serve effectively t o  inte- 
grate areas 1-3 above. The examinations have been designed for learners 
a t  the advanced intermediate and advanced levels of Business Spanish, the 
equivalent of the fourth undergraduate semester and beyond. At these lev- 
els, the specialized business content is layered onto  a previous, non-con- 
tent-driven acquisition of the fundamental skills of  speaking, listening 
comprehension, reading, and writing. The inventory itself is selective in 
order t o  minimize redundancy, although variants of some exercises are pro- 
vided because they provide a different look a t  how a single test item may 
be presented. Representative correct answers are provided in italics for the 
shorter test items. Although most of the testing is conducted by the exam- 
iners in a written form designed t o  elicit written answers, a parenthetical 
note indicates those testing items that are also presented orally. Each head- 
ing and set of instructions to  the examinee is followed by a few examples 
whenever appropriate, in order to  illustrate how the testing exercise is con- 
structed. The inventory, which includes fifty-two entries, should prove use- 
ful to  those who teach Business Spanish by providing examples of a variety 
of exercises that  may be used t o  enhance the design ot Business Spanish 
examinations. (Correct answers are underlined.) 
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I. Business ~ o c a b u l u r ~  in Spanish 

A. Dictado (short cii~-trltion). 

B. Indique el significado en ingles del termino en espaiiol (m~tching) .  
& 1. sociedad a n h i m a  A. liability 

D 2. bolsa - B. organizational chart 
A 3. pasivo C. corporation 
B 4. organigrama - D. stock market 

C. Traduzca las siguientes palabras al ingles (written andlor oral). 
1. bienes raices = real 2. abastecedor = 

D. Traduzca las siguientes palabras ill espaiiol (written andlor oral). 

1. payroll = ncimina 2.  wholesaler = mayorista 

E. Escriba 10s sinonimos de las siguientes palabras (written clndlor 
oral). 

- .  
1 .  detallista = rninorist~ 2. a1 contado = dnero en efectrzq 

F. De 10s antonimos de cada una de las siguientes palabras (written 
dndlor orcll). 
1 .  perdida = yenancia 2. aereo = terrestre 

G. Seiiale la(s) respuesta(s) apropiada(s). 

1. El remitente es 

( ) la persona cuyo nombre aparece en la linea de atencicin. 
( x )  la persona que firma la comunicaci6n 

( ) la persona que entrega la comunicacion. 
( ) la persona que recibe la comunicacion. 

H. Conteste en espaiiol las siguientes preguntas (written ~ n d l o r  oral). 

1 .  <Corn0 se llama el tip0 de transporte que se hilce por rio? 

Trdnsporte flu ~ ~ i d l .  

2. iC6mo se llama el tipo de comercio que se basa en la compra J e  
productos originarios del extraniero a agentes situados fuera del 
rerritorio national? 

Lcl imbortclcirjn, 
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I. Complete las siguientes oraciones. 

1. El dueiio o titular de Llna cuenta corriente se llama 
cuentacorrerztista. 

2. La s igh  CFR significa Cost and Freight (Costo y Fletel. 

J. Complete las oraciones con la palabra o la expresihn apropiada. 
iOjo! Una de las palabras se repite. 

depositos caja postal prestamo girar 

interes respa Ido saldo hipotecario 

de  ahorros nonlinativo chequera credit0 

pagare en descubierto bancario endosar 

al portador mancomunada cuentacorrentista 

Hoy en dia, es muy importante tener una cuenta corriente en un 
banco. De esta manera, podemos hacer 1. depositos a nuestro 
nombre y manejar nuestras transacciones con una 2. &-beauera, 
Nuestra cuenta puede ser en nombre de una sola persona o puede 
ser 3. muncomunadq, o sea, en nombre de  dos individuos. De todos 
modos, es importante que cada 4. cuentacorrentista mantenga 
fondos en su propia cuenta para evitar 5. nrrur cheques 6. en 
descubierto. De este modo, el 7. said0 de la cuenta siempre sera 
confiable. Si queremos ahorrar para el futuro, podemos abrir una 
cuenta 8. de ahorros o mantener una libreta de  9. ~iepositos, que 
nos den alglin tipo de  10. interes devengado en forma peri6dica. 

K. Seleccione la palabra o frase de la lista que complete Iogicarnente 
cada oracibn. 
- - - 

descuento cartera de valores avalista 

1. Una persona que garantiza que el importe de un cheque o letra 
de cambio se pagara el dia de su vencimiento es un uualist~.  

2. Cuando el vendedor de  un producto rebaja el precio de  este 
producto, hace un descuer~to. 

-3. La cclrterd cie U J ~ O T C S  representa el conj i~nto  de titulos o valores 
que componen la inversibn de una persona. 

L. Escriba en espaiiol una oracibn completa y corrects, dando la 
definicibn de Ias siguientes palabras (written andlor ortri). 

1 .  cheque a1 p o r t ~ d o r :  Un c-hegue '11  pnrt~dor se rebere a un 
chcqlre ~lzio purde ser presentado y cobnldo por czrcllqlrlcr 
p~'rso?zd. 

2. flete: t:I t i r lnr~ro flete su reficre tdnto 111 preclo ric ~ I l l l r l l o r  Ar r r r t  
rrlcrflo trclnsportlstd como J kd c-urgu qzrr sr trarfsportu. 
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M. Compare y contraste 10s siguientes terrninos en una oracion 
completa (written andlor oral). 
productos y servicios: Los productos representan bienes tangibles 
(un carro, una computadora) mientras que 10s servicios representm 
bienes intangibles (adiestrarniento, la accidn de vender o reparar 
algo). 

N. De la abreviatura correcta de las siguientes palabras o frases 
(written andlor oral). 
1 .  departamento = depto. 
2. sociedad anonima = S.A. 
3. proximo pasado = ~ r , ,  

0. Escriba las palabras que corresponden a las siguientes abreviaturas. 

1. cts. = centavos 
2. Cia. = ~ompaii ie  
3. cta. cte. = cuenta corriente 

P. Traduzca lo siguiente a1 espaiiol. (Note: Rather than require the 
translation of individual words or phrases, this type of exercise 
deals with business vocabulary embedded in discourse of varying 
length.) 
Active partners have joint and unlimited liability while silent 
partners have only a limited liability. 

Los socios activos tienen una responsabilidad ilimitada y solidaria 
mientras que los socios comanditarios tienen solo una 
responsabilidad limitada. 

Q. Traduzca a1 inglks. (Note: As in the exercise above, this type o f  
exercise deals with business vocabulary in the context of discourse 
o f  varying length.) 
Es demasiado arriesgado ofrecer un plazo de tiempo en un cridito 
comercial a causa de la alta inflacion. 

It's too risky t o  offer commercial credit over time because of the 
high inflation. 

II. Culture and Geography 
...... . ........................ , ................................................................................................................................. 

A. Identifique en espaiiol 10s siguientes tirminos socio-econbmicos y 
explique su importancia en el context0 hispanico. 

1. La emigraci6n del campo a la ciudad: 

2. Nepotismo: 

3. La deuda externa: 
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. Usando el mapa que aparece abajo, identifique 10s paises segun el 
numero asignado a cacia uno. (Note: These geographic-literacy and 
ztistral-recognition exercises rndy deal with any or a11 of the Spanish- 
speakirrg regions o f  the world.) 

I .  Nicarauue 

2. Panarnd 
3. Guutemale 

4. El Salvcldor 

5.  Costa Ricu 

6 .  Honduras 

C. Escriba la respuesta correcta en el espacio a continuacion (written 
andlor orul). 

1. La moneda nacional de Guatemala es el a u e t d .  

2. La capital de Nicaragua es Man-. 

3. Una persona nacida en Madrid es un mrldrileiio. 

4. Veracruz es un puerto principal de Mbxico. 

5. A la persona oriunda de Costa Rica se le llama ~ostarricense o 
&. 

6. El guarani es la moneda nacional de w. 
D. Complete la tabla a continuacion con la respuesta correcta. (Note: 

Items in bold face below have been provided as cues by the 
examiner; the remaining table cells ore left blank for the examinee 
to  complete. The table may include all Spanish-speaking countries 
for the final examin~tion)  

MONEDA 
NACIONAL 

Peso 

Bolivar 

Lempira 

Boliviano 

CAPITAL 

Mixico, D.F. 

Caracas 

Tegucigalpa 

La Paz 

I'AIS 

Mexico 

Venezuela 

Honduras 

Bolivi~ 

NACIONALIDAD 

mexicano 

venezolano 

hondureiio 

boliviano 



E. Conteste 1:ls siguientes pregilntns (~i-'rittetl 3116/0r 0~~11) .  

1 . ?Cu;iles son las princip3lc.s ciiidacies de Mexlco? Noni  bre por lo 
niellos ci11co. 

2. Nonibre 10s paises hispanoparlantes de Centrc:,a;tmGrica. 

3. Describu la geografia de Bolivia. 

4. ?Cuiiles son 10s principitles productos de exportacicin dcl 
Ecuador? 

F. Escriba el nornbre del pais (zuritten ~ ? z d / o r  oral). 

2 .  Gf41neL~ E i t t t ~ t ~ ~ i d l  Sigue siendo el unico pnis de hahla 
espafiola del contiliente de  Africa. Recibitj 
su independencia en 1969. Co~ls i s tc  en dos  
regiones: ilnils islas, la 1n5s grande de  las 
iuales se Ilitma Rioco, con la capital de  
Malabo, y la parre continental, Rio  Muni .  

En la dbcada de los ochenta ruvo un 
gravisimo problema con la hiperinfi~tciOn, 
la cual en 1985 alcanzo una tasa anual  de  
25 mil por clento. HistGricamente ha 
dependido de  la exportacicin de  sus 
minerales, especialmente el estaiio. En Ias 
ultimas dkcadas ha sido uno  de los 
principales productores de la coca. 

G. t Q u e  sabe Ud. J e  la cul tura? Contesre las siguientes prcguntas 
(zcrittrn cltrJ/or ordl, ~ iepending  o n  the length of the questions). 

I .  ?Que  es el n~ach i smo?  

3. ;Son ig~iales los conceptos del tiempo en 1.ntinoalnerica y en 10s 
Estados U~i idos?  Explique. 

3.  Existe una tendencia es tadoun~dcnse dc ~ i ~ e d i r  el exit0 personal y 
profesional en tkrlninos de ser "el n u ~ n c r o  uno". ;Qub opina 
[Id. de  esta actirud? ; Q u i  importancia rientn la comperelicta y 
la i t ica moral en el mundo de los negocios? 

H. Desarrolle 10s siguientes temas (epither L711 of the topics gzrftJn o r  '1 
selec-tiorr from those proui6ec.i). 

I .  Compare la deuda extcrna de  10s Estitdos Unidos con la ife 
h4exico. 

2. Haga uiia compar,lcihn desiripriva (con u ~ i a  perspectiv:~ 
hist6ric;l) de  las Ltctitudes hLtcia el tr:tlmjo, tanto pLlra 10s 
es tadoi~n  iJenses conic:, pa 1-3 10s hibpanos. 



I. Esl.7liq~1e e l  s ign~t icado  de 10s conceptos a continuacion para un 
gerente norteamericnno que tenga negocios con  clientes hisp'lnos. 

1 .  el tuteo: 

2. los dias de  tiesta n;~cionales e n  ciiferentes paises: 

-3 .  I,ls pala bras ~inrt~rrc.drlo e hispdrro: 

J .  Haga Lrn;l tbreve reseiia econdmica, incluyencio ciatos geo- 
demogrif icos,  sobre r4rro d e  10s siguientes temas: ( I )  Esparia y 
M6xico, ( 2 )  Costa Kica y Nicaragua, ( 3 )  Colombia y Argentina. 

(Note:  For J rnidterrn c x ~ n l i n ~ . t i o n ,  the topic tnily he ds rxtensivr '7s 
prorlidirrg dn eiorro~rzic orlerviecu of Central America or the 
C r r i h h e ~ n .  For thr fincll ex~mini l t ion,  it rrrily cover dl1 of' Lcltiri 
Ainericcl, ds itr: "Haga una reseiia econ6rnica sobre 
Hispanoamerica." 

VARIANT: Comparar  el pais que  Ud. preparb como  tema del 
proyecto grupal con o t ro  pais a su eleccion, habtancio t an to  d e  los 
aspectos positives c o m o  negativos del pais como  posible lugar de  
inversihn para una empresa cie exportaci6n de  productos 
clectronicos, de  turismo o d e  productos agricolas. 

Siga los siguientes criterios: 

Los datos actuales 

La situaci6n econtimica 

Consicieraciones especiales importantes 

III .  Business 

A. Escoja la frase que  mejor complete la oraci6n. 

I .  En la forma de compensacion a destajo 

a .  se paga una priina por  sobretiempo. 

b. se estimula la prociuccidn. - 

c. stilo el empleador se beneficia. 

d .  el t r aba j~c io r  pierde su derecho d e  votar  por  10s diviciendos. 

2 .  La base de  Jepreciacihn es 

a .  la duracitin del equipo. 

b. el valor J e  rescate rnenos el costo inicial. 

c. el costo inicial rnenos su valor d e  rescate. 

J .  el interes pag;ldo por la pusvalia. 



1 .  Firlso L2as cuotas J e  ilnportacitin s o n  tin ejelnplo cjr 'irancel 
~ lduanero .  

7 .  C:rcrto LJn prestamo sin cClncitin stilo requirre 1,l firma del 
p re~ t~ l tn r io .  

VARIANT: h1arq~1e ILl respuestd 'ipropi~ci'i. 

I .  La razdn soci'll es el nombre legal de la empresa. 

( X )  C:ierto ( ) Falso 

2.  La rsquela es unn comunicaciGn breve, lnuy r l e g ~ n t e ,  uriliznci,l 
por 10s ejecutivos en rnuchas situaciones, tan to  profesionnles 
colno semi-profesionales. 

( ) Cierto ( X )  F:~lso 

VARIANT: Diga si las siguientes oraciones son falsdb o 
verdacieras y explique por quP. (No te :  T h c  trlre o r  fi~lsc clFlsultpr Y I O L L ~  

rc7~jrtires cl jrrstifiiiztion.) 

I .  Las irnportaciones a n u ~ l e s  de un pais deben ser mayores a sus 
exportsciones. 

3. El cornercio de export,lcicin consiste en la compra cie ginervs,  
rtectos y productos ciel extranjero. 

C. Kespuestas breves, claras, complrtns y correctas. LIsar or ;~c iv~l t ' s  
completas. (Note:  Drperzding orr thc 1~)tzgth o f  the' qlrestiotrs, rtz~zy hr 
l~lritterr clnti/or o r d . )  

1 .  ;Que es un organigrarna? Utr orgdnrgrdrtzd r s  rrwd repr~~serrtuirorr 
L I I S L I J I  de Id c.strut-turd ~ d t ~ r r n ~ s t r d t r ~ ~ ~  tie r f ? r ~ z  ~ ~ ~ ~ l p r e s d  o 
soirt~ticrd. 

2. ;(:time funciona un cheque? ~ Q u P  funcitin tlcnerl el dri1wrr, 
drnwce, heilrer, rnclorsrr y endorsee? 'Traduzca estas p;~l;lbr:is J I  -- 
e s p ~ t i o l  en su respuesra. 

I ; /  ~ - l ~ r i l ~ r e  cs rrn ortirtz tie pdgo ri~elird)rte t.1 ~.li~zl LJI 
rrre)ztdrorre)ztr.,ttl o ('1 L ~ r t ~ t ~ t i l l ~ ~ l l ~ ~ ~ ~ t ~ t e  (el ,qrr1ltior o IrhrLltior) 
L I I I ~ O Y I Z L I  qrtt7 324 h t r c  0 (01 g l r l ~ ~ i o  o /r/1rL7tio) /~~r,qrtc l ie )  ILl c-r~tJt~t1r 
tiel c-lrcnt,lcorrt~t~trstLl ilc7Ytil t t ~ t r t r l i ~ ~ i  tit1 ciltz~ro L I  1111 I ) c ~ r ~ c ~ f l ~  riIrro 
(el tcrzrtior r ,  port~ztior). A1 c)zdo,drI~. 6'1 / ) o ~ t ~ ~ t i c ) r  o ~ ~ t z c i o ~ ~ ~ r z t e  
p ~ t ~ ~ t i e  l - o / ) r ~ r  '71 I tJ~portc o p~rctie r~~ t?z~ t r r /o  ~1 trtz fclrt.ero (rrtz 

~ ~ ~ O S L ~ ~ ~ J Y I ~  I ) .  



5 .  En el mundo  de 10s negoclos, ;a que  se llama quiebra? 

6 .  < Q u e  diferericia hay entrr  interis simple e interks compuesto? 

7. ;Por que no es accptable la posdata en  una cart:I cornercial? 

I). 1x3 :iI a r t i c ~ ~ l o  a d j u ~ i t o  y escriba L ~ I I  resumen en rspanol  en SLIS 

propias p a l ~ b r a s  ( rn i s  o mrnos 150 lo X nurnero d r l  palabras).  
(Note: The .~rticle to be sum~nl~lrizetf tncry be origincrlly i ~ ~ r i t t ~ n  in 
Spiltrish or in t;tlglish.) 

E. Desarrolle los siguientes t rmas.  (Note: Either all o f  the topics 
prolrrdeti or cl selection frotrr those provided. T i~c~se  topics reqllire 
ttzore t h ~ t r  tl short c l r l ~ ~ ~ ~ e r . )  

I .  C:orncntense las estrategias de 10s sindicatos y 10s mi todos  
empleadospor  la gerrncia en 13s negociacionrs sobre salario, 
benrficios y a ~ n b i r n t e  laboral. 

2. Explique I J  tesis principal de Kobrrt  Keich r n  el video No. 4 que 
vimos en  clase sobre Mdde in America. 

3 .  F.xplique c6mo  funciona una carta de credito. 

4. Expliqurse el proceso de importacibn-exportaciOn, detallando 
los documentos fundamentales que  reflejan la participacihn de 
individuos, instituciones y gobiernos, desde el paso inicial hasta 
la conclusion de la transaccibn. 

5 .  Expliquese lo que es la gerencia y cbmo  funciona desde una 
perspectiva horizontal y una vertical, segun el concepto de  
organigrama. Luego, comente sobre los elementos negatives de 
la administracibn por objetivos (MBO). 

F. SITUACIONES. Imagine clue Ud. quiere a rmar  una campana de 
publicidad internacional para un nuevo champu.  < C u i l r s  son 
algunos de  los elementos mas importantes que tiene que  considerar? 

C. Kespuesta en forma de ensayo. (Note:  In the exdrnir~ations 
r ~ ' l ' i e l ~ v ~ i ,  these topics typicczlly required an ever1 more extensiile 
dc.velopn1ent thdn those in E dbove.) 

<(:ui l rs  son las 13 etapas de la organizacitin de una empresa 
internacional detalladas en  el texto? Explique In importancia de 
i ~ d a  Llna en tres o cuatro orc~ciones. 

ti. Exanien orill. (Note:  This is d jormrdl orLzl component of the 
c~.utlrrrinatiorr proiess. The topic-s nrdv lJilry u!iJrly clnti typicdlly tube 
trotn 10-20 mritr~rtes for thc stlrdrnt to  c.ortrpletr.) 

1 .  1-laga un rcsumen rcontimico sobre X pais. 



1.  Introduccitin 

1. Informacitin h'isica ( 5  rninutos para prescntar los datos rnds 
relev'lntes): 

- Capital 

- Sistema de gobierno; presidente ac t i~a l  

- hloneda; tasa J e  camhio actual 

- I'NB, PI0 

- Principales industrias 

- Principales medios de  comunicacion (el. los peritidicos) 

- Principales mercados 

- Demografia: grLipos etnicos, agrupaci6n por rdad,  lenguas, 
religibn, tasa de ai~alfabetismo 

3. Aspecto interesante o problemiitico ( 1.5 rninutos) 

4. Conclusi6n 

Entrevista oral para el puesto de Directorla de Marketing, 
Operaciones en Latinoami-rica, en la empresa Worldmark, Inc. 
(Note:  The interview is conducted in Spanish by the instructor, 
who poses as the company's vice president o r  director of 
personnel. It is a screening interview that is modeled after the 
Situation Cards used during the ACTFL-OPI proficiency tests 
discussed by Campbell in Chapter I2 of this text. The interview 
typically lasts 15-20 minutes, giving the students an opportunity 
to  demonstrate and apply what they have learned during the 
course of study. The  students have prepared by studying a 
handout containing intormation about  the fictitious company 
and hy rehearsing how to  d o  a lob interview Ireviewing 
frequently asked questions and modeling with peersl. They are 
instructed to  approach the interview as if it were a real-life 
situation (such as ~ p p r o p r i a t e  dress). They need this job! 
Feedback is provided immediately after each interview: 8-10 
minutes of evaluation based on the question, "Would this 
candidate he invited back for ,I follow-up to  the initial screening 
interview?" Students may be required to  bring a blank cassette 
tape in order to tape all o r  p,lrt 15-81 r n i n ~ ~ t e s  of their 
performance. The tape may be replayed for the j t~ldent  as  part 
of the iristruitor's e v ~ l u a t ~ o n . )  
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MEMBRETE 



B. I~i tcrprete  1.1 stgulcnte colnunlcJclon, dando  contcstJclon J ICls 
\lgulrlitc\ pccgilntas por ~necilo ctc [in,] tr,iw corn131cr,i. 

Nos ,ipena ~ n u c h o  saber 1ii m,lla s i t u ~ ~ c i d n  por la 
que e s t i  ,~tr;lvesi~ndo su ncgocio cirhicio 3 la 
escasez de c,lpit;lles. t-Iemos cstuciiado su p l ~ n  de 
pagos y SLI prolncsn de c;l~iceIar el irnporte tot;ll de 
su pedido dcl 5 de rn'lrzo tiltimo en cua t ro  nbonos 
sucrsivos dc  TREINT'A MIL BOLIVXKES (Ks. 
.30.000,00) cada uno, J partir del p r i ~ n e r o  de 
~ g o s t o  prcix~nio. 

Xceptnmos gustosos cl nrreglo y rsperamos clue 
esta concesitin de nuestra parte sirv;l para 
e4tablecer el ritrno de vrntJs  y 10s consigl~ientes 
ingresos qile le permitan finiquitar su obligacitin. 
Espernrnos que  nuestras mutuas rclaciones 
con~erciales  continuen con iguales o rnayores 
pedidos. 

En espera de recibir su confirrnacihn inmedi ,~ta ,  
quedamos de  Uds. sus 'lttos. amigos y servidores, 

2. i D e  cu in tos  holivnres s e r i  cada , ~ b o n o ?  

3.  iCuincio h a r i  el cliente el primer p;lgo? 

4. Si el cliente pdga rnensu~lrnente, ;cu,i~ldo e s t a r i  pag~c ia  la 
deuda?  

Llorens Llorens, S.X., has requested ,I letter o f  r c co~n~nendn t ion  tor 
A ~ J  Xlaria .\riona, who  W A S  in charge of your i~ccou~ l t i ng  
depnrtlnent for rcven years. W r ~ t e  J positive r e c o m m e n d ~ r i o ~ l  to  Sr. 
D. ,-2lc,lro Rejamin (:asrillo (Suldircctol- (;eneral, c/(:oltin 1.36, 
R;~rcelon;l 26,  Spain),  .;t,lting rh:it she was n rnodel e~nploy-ce, 
cutrc.mc-ly well org;lnizeci, ctticient, 3rid reliable. 



F. s t~s  linens tienen por objeto c o n i ~ ~ n i i a r l e s  a 
ustedcs que el pedido que nosotros realizamos en 
teiIi,l I7 de octubre del presente aiio, ha sido 
satistccho err t inea~nentr .  

Les recuerdo ,I ~ls tedes que mi pcdido era el 
siguiente: 

6 tornos 
200  kilos d r  barro cocido 
2 4  bolsas de material sintktico 

51n embargo, lo que hrmos recibido er,] lo 
s ig i~~en te :  

4 tornos 
200 kilos de barro cosido 
LO bolsas de material sintetico 

Kuego, pues, nos sea satistecha la rnercancia 
restJnte lo mas rlipido posible. 

Sin or ro  particular, 10s saluda atentamente, 

1 .  (:ornplete el te legra~na a c~ r~ t inuac i t i n .  Usred est;I en A c ~ i p u I c ~  
(Xlexico) y necesita comunic:lrsr urgentemente con el Sr. Karniro 
Baroja en Segovia (Espaiia) para drcirle que la mercancia pedida 
por Baroja (tres ordenadores de  mar i a  X1.44-MR22) Ilegarri el 
viernes. Invente el resto de la informacitin que  sc rrquiere en el 
t o r m u l ~ r i o  ilbnjo. 

2. Kcdacte un tax confirmando 10s datos de su viajc a Puerto Kico 
L I ~  congreso que se celcbrara en la Universidacf de Puerto 

Kico: linr.1 ~ C r e a  y n i ~ m e r o  de vuelo, fecha de I l e g ~ d a ,  fecha J e  
s.111da y tres d ~ t o s  miis que le parezcan pertinentes. 

I.ea cl .;iguientc supuesto y dk entrada a su mensale. Ud. e s t i  en 
( ; ~ ~ a d a I a i ~ r , i ,  hlt;?tico, !. neccsita colnunicarse por correo 
electrtinico con SLI  casa ~na t r i z  en Nueva k'ork. Su contdcto crl 
Nueva York cs I',lul Carter, 9 1 I Fifth X\.enue, NY 1000 1 .  Es 
irnportante que l id.  se i o ~ n u n i q u e  hoy con 21 para confirmar 
un.1 iit.1 con el president? de Eitotirni el \ ierncs cie I J  scniancl 

su rlLlmt.ro d c  f . 1 ~  p,ir,i clue ( ,lrrcr p u r d ~  col-nilnlc,lrsc con [id. 



4. ( :L I J I I J~  ~ L I  coleg,l, IZl~rld ( ;Grn rL ,  cst~lL7.l t ~ ~ e r ' ~  c1c 1;1 oticina p;1rC1 
,~lrnorz,lr, I J  Ilarnti Lln cliente, el Sr. Gerald(> Kodriguer, par'l 
pedir intorm,lciOn sohre 13 listn de precios cie unos articulos clue 
ciese~l conlprar. El Sr. K o d r i g ~ ~ e z  neiesi t ;~ hablar con c l l ;~  lo rnJs 
pronto po\ihle y ha dejado SLI nilnlrro tclcttiniio. E s c r i h ~ l e  n 
h,lari,l (itirnez el reeddo en el to r~nular io .  

5. Suponga clue cn hladrid,  a1 presentarse en Ias o h c ~ n d s  del Ixlnco 
en el que  [Id. s e r i  el Jefr ciel Departamento dc Prtistamos, el 
Director Genernl Ie cornullica clue debt. rt.valiclnr su titulo 
~ ln~ve r s i t n r io  ohtenido r n  Ios E s t ~ d o s  Unidos. 1 1  Director Ic cia 
el siguiente forrnulario p~11-a clue 10 Ilene con I J  irifor1113ciOn 
necesariil. 

6. Utilizando 10s datos que aparecen ahajo, co~np le t e  I J  cilrtJ- 
torrnulario de remisitirl de meriaderia y de remisitin cie 
docurnentos dt. em barque. 

Ven Jeclor: C,lrlos Burb.lno, (Gerente de Vent'ts de 
LEPETIT 1>E COLOhlBIA,  S.A. 

Comprildor: Arturo Arreola, Agente de Co~npr: ls  

Fibrica de Licores, S.A. de C.V. 

Avenida C;ener;ll Piez,  2 3 7  

h l e d e l l i ~ ~ ,  Colomhia 

Intermediario: Silntin Ballester 

m: No. 0078952 

Porte;~ dor :  Aerolineas (:ulombianas, <:ill. LJJ .  

Factura: No.  044.57 

V;llor del pedido: 1JS$ 827,00 

Descuento: 5 '%, 

Fecha de p ~ g o :  10 de novienlbre 

7. Utiliz~lndo el tormulario ac i i~~n to ,  prepare un,i t ,~ctura de pln?:~ 
incluyendo 10s 51guientes d ~ t o s .  

Vendedor: A11naci.n El Sol-El 1'~l;lcio de I J S  l 3 i ~ i ~ l t . t ~ ~  

Comprador:  Sr. Agustin Rivera , l l ~ r t i n e z  

Avrnida Patr i~l  KO. 7 h S 4  

M,lnta, Ecu,ldor 

,Ileri,lderia: .i hicicletas de c a r r e r ~ s  a S/1.700,00 (:/U 

1 triciclo 1731-3 niiro '1 S1300,00 (:/U 

1 hiiicletas de seiiora 511 .OOO,OO (./U 



8 .  l l s ~ n d o  el tornlulario que se Jgrega, expida una letra de  cambio 
tbn la que consten 10s siguientes ciatos. 

L.i hrador: 

Li brado: 

Keneticiario: 

Valor de I J  letra: 

Fecha y lugar dt: expedicibn: 

1'1320: 

Concepto: 

Sin protesto 

L.ugar en que  se harli el pago: 

Sr. Pedro P ~ b l o  Borja 

Arq. Juan JosP Espinosa 

Dr. Luis Cueva Ontaneda 

S/ 1.200,00 (un mil doscientos 
sucres) 

Quito, 17 de mayo de  199- 

Treinta dias vista 

Dinero recibido a s~tisfacci6n 

Guayaquil, Ecuador 

The fifty-two testing exercises contained in the inventory above serve 
as templates that  should prove useful, in terms of the variety represented, 
t o  novice as well as experienced instructors of Business Spanish. New teach- 
ers will be in the developmental stages of creating their own learner eval- 
uation repertoires, 3nd the inventory will help to provide them with ideas 
and tormats. For those who have already been teaching Business Spanish, 
the inventory may provide different ideas and strategies to  help them guard 
against falling illto a rut in terms of designing and administering quizzes 
~ n d  tests. 

The e x ~ ~ n i n a t i o n s  that  were reviewed in order to create the inventory 
of testing exercise typologies evaluate the acquisition of business vocabu- 
lary and business-contextualized vocabulary; cultural and cross-cultural 
awnrencss, including geographic literacy; mastery o f  basic business prin- 
ciples in management, marketing, finance, import-export, and other func- 
tional areas; the ability to  read, understand, generate, and respond to 
business correspondence; and t o  understand and complete typical business 
tornls and documents. The category that deals with forms and documents 
is a particularly rich one imd, in addition to  the examples provided, may 
i~lclude banking forms (such as deposit and withdrawal slips, loan appli- 
ca t io~ls) ,  IOU's (pl~gtjrt;sl ,  and import-export forms such as bills of lading 
,ind a i r w ~ v  bills. Authentic and computer-generated imitation documents 
 re used, the ,~dvantilge of the latter often being legibility (in this regard, 
original doculncnts suffer wear and tear and depreciate over time). The  
zu~mina t ions  were typically tive t o  ten pilges long, and they covered the 
tour hasic language skills of reading, writing, listening comprehension, and 
spci~king. Typically, es,imination included between four and eleven 
ditfcrent types of testing exercises, which interwove, to varying degrees, 
. i c . h i e v c ~ ~ ~ e ~ ~ t  and proficiencv testing. T h ~ s  interwe~ving of achievement and 
proi~ciency t c s t~ng  CLIII be represented through a blueprint (master grid o r  



niciiu) 5uch JS thc tollowi~lg-'1 lnatrlx thilt ~lluhtrates what cxperit.riicd 
i~lstructors o t  Business Spanish c l o  when they clchig~i cx:~nlinntions that  
conil~iiir businehs iollterlt with conlnlunic;ltivc sk11ls ~ n r l  c ~ ~ l t ~ ~ r i l l  ,ind iroas- 
cu l t~~r ' i l  .lw,lrencss: 

Matrix (Master Grid or Menu) for Comprehensive or Generic Examination 
in Spanish for Business and International Trade 

Language 
Sk~lls. 
Testlng for 
Proflclency, 
Competency, 
or Performattve 

Functional Buslness Content Areas and Culture 
Achievement, Atta~nment, or Mastery Testlng 
of What Has Been Learned 

Abll~ty 

L~stenlng 
Comprehension 

Speaklng 

Read~ng 

Wrtt~ng 

Translation 

Interpretatton 

Cultural and 
Cross-Cultural 
Competency 
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The menu allows for the rich recombination or permutation of business 
and cultural content (achievement testing) with applied language sk~lls (pro- 
ficiency testing). Many variations in course emphasis can be determined 
using this grid. 

In the examinations reviewed for the inventory, the business and cul- 
tural content were generally tested separately. In order t o  enhance cultural 
and/or cross-cultural contextualization of the testing exercises, an inte- 
grative strategy would be to include cultural assimilators, mini-dramas, cul- 
toons, and case studies requiring oral and/or written analysis or 
performance by the examinee (see Chapter 5 of this book for some exam- 
ples of these types of exercises). Other types of testing exercises suggest 
themselves for consideration, particularly since they represent real-world 
business tasks, as in the following examples. 

A manager editindcorrecting a business letter or document 
before signing off on it: 

La carta abajo contiene errores de ortografia y de gramatica. 
Indique las correcciones que hacen falta antes de  firmar la carta 
para enviarla. 

I Estimado Sr. Gonzalez: 1 
Acuso resibo de su attenta del 6 del prosimo 
pasado, en la cual nos indica que la mercnasia 
que le enbiamos segun el pedido 003442 llego 
danada. Le communicamos que ya emos 
enviado un nuebo pedido para cumplir con el 
orden hecho por uds. Si le podamos servir en 
algo mas, favor de llamarnos a1 numero. . . 

A manager dictating a business letter or memorandum into a 
tape recorder. 

Working with numbers in a business situation (e.g., calculating a 
payment o r  depreciation schedule, a commission, interest 
accrued, a budget, travel expenses, reimbursement against 
receipts). 

Leaving a voice mail message for a client, coworker, manager, 
etc. For example, the student can leave a message on the 
instructor's voice mail and it can then be graded by the 
instructor. 

Translating business correpondence and documents, either orally 
(sight translation) or in writing. For example, for a business 
letter such as 1V.B. above: 

Traduzca la siguiente carta a1 ingles (o a1 espanol). 
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Post-editing a m ~ c h i n e  translation, such as the following 
(generated by Poruer Trdnsl~tor,  a desktop software program 
published by Globalink, 1994). 

La carta en inglcs (columna izquierda) fue traducida a1 espaiiol 
(columna derecha) por una computadora. Corrija la versivn 
espaiiola producida por la computadora. 

I'm writing to inform you 
that your rent for the month 
of May is past due at this 
time. The terms of our 
contract call for a full 
monthly payment by the 
first of each month in the 
amount of $1,250. 1 must 
remind you that  failure t o  
comply with the terms of 
the contract will result in its 
termination within thirty 
(30) days of this notice. 
Please remit iminediately the 
full amount owed. 

[Section 1 )  

Yo escribo para informar 

[Section 2 1 

usted que su alquiler por el 
mes de Mayo es el derecho 
pasado en este momento. 
Los tirminos de nuestro 
contrato requieren un pago 
mensual lleno por el 
primero de cada lnes por la 
suma de $1,250. Yo debo 
recordar usted ese fracaso 
para cumplir con los 
terminos del contrato 
resultaran en su terminacihn 
dentro de treinta (30)  dias 
de este aviso. Por favor 
eximir inmediatamente la 
cantidad Ilena adeudG. 

This type of post-editing activity, similar to that of a manager editing 
o r  correcting a business letter or  document before signing off on it, is a 
requisite language skill when working with machine translation because 
of the literal and often nonidiomatic (awkward o r  nonsensical) renditions 
produced by computers. The task of the language students (the examinees) 
really becomes that of cleaning up the translation by applying his o r  her 
fullest capacity to express content in correct and idiomatic Spanish. Post- 
editing requires the student of Business Spanish to  mimic the function of 
the teacher who corrects student work, an activity that simultaneously 
requires and reinforces knowledge and mastery. Given the extent to which 
global business relies on translated documents for meetings, negotiations, 
sales and purchases, contracts, advertising, and technology transfer, and 
the fact that machine translation is increasingly used in the business world, 
it is appropriate to include this type of exercise in our consideration o f  rest- 
ing in Business Spanish. 
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As we know, testing typically comes a t  the end of a period of time that 
has been spent learning syllabus-based material (Bachman 70-71) for which 
the iinal or exit examination represents the record or balance sheet of what 
has been learned and how well. However, the issue of evaluating learner 
outcomes should really be a point of departure in the design of any B~~siness 
Spanish course or program. The act of looking ahead to  the anticipated 
learner outcomes (the knowledge and performative skills to  be tested) 
should be essential in the creation of what the learner typically receives first, 
the course syllabus that outlines the content to be taught, and the meth- 
ods of instruction to be used. Further, in Business Spanish it is good ped- 
agogical practice t o  teach to the tests, which in turn should test the learning 
of what has been taught. It makes no sense to  teach one thing one way, 
and then to test the learner on something different in a different way. Tennis 
lessons don't teach anybody to swim. Course and program design, teach- 
ing methodology, and outcomes assessment should form a seamless con- 
tinuum that wraps back into itself with each element informing and 
reinforcing the others. By working backward from the envisioned results 
of their teaching, instructors of Business Spanish complete a circle of cur- 
ricular accountability and continuous improvement that uses what students 
are expected t o  know and be able to  d o  in Business Spanish. This will serve 
as a renewed point of departure for how best to move the learners to  that 
desired level of performative knowledge. 

Course and 

Teaching 



Notes 

1. The (:IBER a t  S,ln Dlcgo State IIniver+lty I S  ire,ltlng an o n l ~ n e  . ~ v , ~ ~ l i ~ b ~ l ~ t y  ot \ .~mplr 
business language syl lab~ .~ncl e x a n i ~ r ~ ; ~ t i o n s  to  srrve Instructor\. For more 
~nformat ic~n,  write to: 
Xlr. D a v ~ d  Earwicker 
Crnter tor International Buslness Eclus'~t~on .lnd Research (C:IBEK) 
BAA1 431 
San Diego State University 
San Diego, Ci\ 92 1 82-7732 
6 191594-6023 

2. C:ontrlbutors o f  testing exercises tor this chapter are: 
Dr. Ronald C. Ccve. Language ancl International Trade program (LIT),  Eastern 
bllchigan University 
Dr. Ben C:hrrstensen, International Business program (IB), San Diego St.~te IJnrvers~ty 
Dr. Mlihael Scott Doyle, forn~erly with the 18 program a t  San [liego State University, 
currently a t  the Unlvers~ty of North Carolina a t  Charlotte, which is cleveloping a 
Bus~ness Language Certificate Program (BLCP) 
Dr. T Brlrc-e Fryer, Master o t  ln ternat~onal  Busmess Studies (hZIBS), l ln~vers i ty  of 
South Carolina 
Dr. Felipe Ldpuetrte, International MBA program (IMBA),  University o f  Memphls. 
Dr. Roberta L ~ v i n e ,  International Business and Foreign Language Program (IBFL), 
University o f  Maryland a t  College Park 
Dr. Jose I. Suarez, Language and International Trade program (L&IT),  Clemson 
Un~versity 
Dr. Jorge H. V'zldivrc~so, Master of ln ternat~onal  Management (h l IM) ,  American 
Graduate School ot International Management (Thunderbud)  

.3. Permiss~on glven by Harcourt  Brace College Publishers to  reproduce slightly mod~fied 
documents trom ~ x r t o  comerciul: C u ~ d e r n o  de  iorrespotrdetrc~;a y doiurnentos 
iomercrales (2nd rd .  1997),  pp. I 1, 86, 14 1, and 1.5.3. 

4.  For samples of texts containing these types of documents, see the list in CIhapter 1 7  of 
t h ~ s  book. 


